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As Europe, the Middle East, and Africa (EMEA) present compelling 
business opportunities for market expansion with access 
to a diverse two billion-strong consumer market, excellent 
infrastructure, and strategic global positioning, harnessing buyer 
intent data has become critical for organizations seeking to gain 
a competitive edge. Buyer intent data serves as a goldmine of 
customer insights, providing businesses with real-time information 
about their target audience’s interests, needs, and intentions. 

By analyzing this valuable data, organizations are able to gain a 
detailed understanding of customer pain points, preferences, and 
purchase considerations, enabling them to tailor their products, 
services, and marketing efforts to meet customer expectations.

The whitepaper provides valuable insights into the growing need 
for buyer intent data and its role in personalizing marketing 
campaigns, prioritizing leads effectively, optimizing the customer 
journey, and more in EMEA. It explores the dynamic applications of 
buyer intent data and provides practical insights into why modern 
businesses based in the region must leverage buyer intent data in 
2023-24. 

Executive Summary



Buyer intent data is a potent instrument that grants heightened 
visibility into prospects who are actively seeking to make 
purchasing decisions. Its widespread utilization in the B2B 
landscape stems from its capacity to enhance sales and 
marketing outcomes.

Introduction
Due to the diverse range of languages, sub regions, cultures, and 
customer behaviors, increase sales and growth in the EMEA requires 
a deep understanding of customers’ needs and preferences. Thus, 
B2B buyers in the region are increasingly conducting in-depth online 
research prior to engaging with service providers.

Consequently, failing to engage with potential customers 
during their initial interactions can result in a complete loss 
of opportunities. Therefore, the usage of buyer intent data 
becomes crucial for enhancing business outcomes.
Organizations acquire deep insights into customer behaviors, 
preferences, and purchasing patterns by using buyer 
intent data. This vital information enables them to make 
data-driven decisions, refine their marketing strategies, 
and personalize their offerings to align with customer 
needs, resulting in gaining a competitive advantage in the 
marketplace. 

According to a report from CSO Insights, over 
50% of buyers make their purchasing decisions 
based on the information they find online 
during their initial search or visit for product 
details.
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In EMEA, a critical factor that separates successful companies from 
the rest is their ability to understand and respond to the needs of 
their customers. As the inclination towards personalization increases 
in the region, leveraging buyer intent data has become necessary 
for businesses aiming to capture larger market share and achieve 
sustainable growth in the marketplace.

Maximizing Business 
Potential with Buyer Intent 
Data in 2023

94% of businesses 
say they use 
buyer intent data 
to personalize 
their marketing 
and sales efforts.

94%
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The following are key reasons why businesses in EMEA must harness 
buyer intent data:

Unlock Customer Insights 
Buyer intent data unveils valuable customer insights, allowing businesses to understand their 
target audience’s interests, needs, and intentions and tailor their offerings accordingly.

Data-Driven Decision Making 
Usage of buyer intent data enables data-driven decision-making, empowering organizations to base 
strategies and actions on concrete evidence and up-to-date customer insights..

Personalization and Targeted Marketing 
Personalization and targeted marketing, fueled by buyer intent data, create tailored experiences that 
drive customer engagement, brand loyalty, and increased customer lifetime value.

Effective Lead Generation and Conversion
Businesses can identify high-intent prospects through buyer intent data analysis, enabling them to 
optimize lead-generation efforts and increase conversion rates.

Strengthening Customer Relationships
Buyer intent data strengthens customer relationships by providing insights into preferences, needs, and 
pain points, facilitating personalized support and exceptional customer experiences, thereby fostering 
loyalty and driving business growth.
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Key Benefits of 
Harnessing Buyer Intent 
Data for Businesses 

Supercharged 
Account-Based 
Marketing

Enhanced Ad 
Campaigns

Capture Interest During 
the Buyer Journey

Produce Relevant Content 
at Scale

Reduce Churn Rate
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Dynamic Buyer Intent Data 
Applications: Amplifying 
Business Growth in EMEA
Organizations in EMEA are constantly seeking innovative ways to gain a deeper 
understanding of their customers and enhance their marketing and sales 
strategies. As buyer intent data provides valuable insights into customer 
preferences, behaviors, and purchase intent, it is emerging as a powerful tool for 
enhancing customer engagement and driving business success in the region.
Consequently, organizations are increasingly leveraging the power of buyer intent 
data to unlock new opportunities, optimize marketing efforts, and foster long-term 
customer relationships in the extensive customer-specific market. 
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Here are some of the key dynamic applications of buyer intent data:

Personalized Marketing Campaigns
Buyer intent data serves as the foundation for personalized marketing campaigns, allowing 
organizations to analyze customer behaviors, interactions, and preferences. It enables businesses 
to deliver targeted and relevant campaigns, drive customer engagement, improve conversion 
rates, and foster brand loyalty. This level of personalization establishes a deeper connection with 
customers and builds trust within the EMEA’s segmented customer base, which ultimately leads to 
higher satisfaction in the region.

62% of B2B companies agree that buyer intent data improves 
their personalization. 

62%

Sales Effectiveness and Lead Prioritization
Analysis of intent signals helps marketers identify prospects that are actively researching or 

displaying a strong intent to purchase, enabling teams to focus resources on high-conversion 
potential. With buyer intent data in hand, sales representatives can engage prospects with 

relevant information, tailored messaging, and a deep understanding of their needs, resulting in 
shorter sales cycles, increased win rates, and significant revenue growth.

70% of vendors use intent data to find leads.  

70%
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Customer Journey Mapping and Optimization
Understanding the customer journey is crucial for delivering exceptional customer experiences. 
Buyer intent data addresses this by uncovering valuable insights into touchpoints and interactions 
throughout the journey. By mapping these touchpoints and analyzing intent signals across the 
EMEA market, organizations can identify gaps, pain points, and optimization opportunities, which 
drive customer satisfaction, reduce churn, and foster long-term loyalty.

Nearly 70% of companies believe that buyer intent data will 
become even more important in the next five years. 

Product Development and Innovation
Analyzing customer preferences and intent signals provides a profound outlook of features, 

functionalities, and experiences that resonate with the target audience across EMEA sub-regions. 
Adoption of buyer intent data helps organizations pinpoint market gaps and unmet customer 

needs as well as create effective buyer personas, enabling the development of new products or 
enhancements to existing offerings. This data-driven application reduces the risk of launching 

products that do not align with customer expectations and increases the success rate in the 
market.

63% of B2B marketers say buyer intent data has helped them 
create effective buyer personas. 

70%

63%
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Market Intelligence and Competitive 
Advantage
Organizations gain insights into market trends, customer 
preferences, and competitors in EMEA by analyzing 
intent signals from customers and prospects. This 
data-driven market intelligence facilitates informed 
decision-making, effective go-to-market strategies, 
and the identification of untapped opportunities. With 
buyer intent data, businesses can proactively adapt their 
offerings, marketing campaigns, and sales approaches 
to meet evolving customer expectations and outpace 
the competition.

97% of B2B marketers believe that 
buyer intent data will give brands a 
competitive advantage in the year 
ahead. 

97%
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Conclusion 

As customer expectations continue to evolve and competition 
intensifies in Europe, Middle East, and Africa, the need for innovative 
solutions, such as buyer intent data, is increasing across businesses 
to gain valuable insights into customer behaviors, preferences, and 
intentions. Buyer intent data empowers companies to identify and 
prioritize high-intent prospects, optimize lead-generation efforts, 
and nurture valuable customer relationships. 

With a growing emphasis on meeting customer expectations and 
an inclination towards personalization, it has become more clear 
that tapping into innovative strategies is not just advantageous 
but essential for sustained growth and long-term success. As a 
result, organizations across EMEA are extensively prioritizing the 
adoption of buyer intent data to personalize marketing campaigns, 
prioritize leads effectively, optimize the customer journey, and gain 
a competitive advantage in their respective industries. 

According to the study by 
Sales Intel in 2021, 97% of B2B 
marketers say that they are 
already using, rolling out, or 
planning to use buyer intent 
data.

97%

Source - 
Abdalslam
Sales Intel
Forrester Research
Ascend2 
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